
What We Did

Why It Matters

Other WASHplus 

Support to the 

Clean Cookstove 

Sector 



Global Alliance Launch
Supported development of prioritized early 
actions and strategic planning

Working groups
–Technology and Fuels
–Understanding Consumers
–Monitoring and Evaluation

Now: Behavior Change Reference Group and 
Social Impact Working Group



Alliance event support

• 2013 Forum (Cambodia)
• 2015 Lima Adoption workshop
• 2015 Forum (Ghana)
• Many others!



Market Research Guide

http://www.washplus.org/
resources/tools/2015/11/09/
market-research-clean-
cooking-sector-tools-and-tips
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ISO TC 285 - Standards



ISO TC 285

And now, a video!

https://www.youtube.com/watch?v=yrmtWDJbYqM

https://www.youtube.com/watch?v=yrmtWDJbYqM


Social Impacts WG
Socio-economic impacts and human development 
• Gender impacts 
• Employment, entrepreneurship, and economic 

impacts 
• Time use 
• Perceptions of factors related to well-being 

Health impacts
• Accidents and safety
• Exposure to smoke and resulting health effects 
• Food security 

Environmental Impacts



Other USG support



TRAction

Johnson/Chiang, 2015



TRAction: 
Journal of Health Communication 

• Served on editorial board

• Co-authored lead editorial
Behavior Change Communication: A Key 
Ingredient for Advancing Clean Cooking

• Co-authored peer-reviewed article 
Understanding Consumer Preference and 
Willingness to Pay for Improved 
Cookstoves in Bangladesh



Webinars



ETHOS

2012   2013   2014   2015   2016



Why it matters


